


❑

❑

❑

❑

❑



❑

❑

❑

❑



•

•

•

•

•

•



❑

❑

❑



❑

❑

❑





“NASCAR sponsorship is the best buy in marketing. The combination of awareness, favorability 
and effectiveness is unparalleled in the sports world or anywhere else.” Larry DeGaris, Former Director of the 

Center for Sports Sponsorship, JMU



Gen Pop

I feel loyal towards companies that 

sponsor an event or sport I follow.
52% 78% 68% 75% 65% 75%

When a company sponsors an event or sport that I 

follow, I am likely to consider that company’s brand, 

product(s), or service(s) for the first time.
60% 83% 76% 81% 74% 81%

After seeing a sponsorship while

watching a game/event in-person or on

TV, I bought the brand.
13% 23% 20% 22% 18% 22%

After seeing a sponsorship while watching a 

game/event in-person or on TV, I talked about the 

brand to friends and family.
16% 25% 21% 24% 21% 25%




